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QuarterHighlights

A Top line growth 081%

TRY6.9bn  9.8%

Revenue EBITDMargin*

Flat gross profit margirqoQ as higher TRY based costs
offsetpositive impact from raw materials

A Deteriorationin OPEX/Sales due to lower operational
leverage
A 100bps positive contribution from IFRS adjustments to 2 7 . 3% 2 . 3X

EBITDA margin

. L . . . NWCEaleRatio Leverage
A Continuingmprovementin workingcapitalmanagement

A Leverageemainedflat

* |[FRS 16énpact included Ar(_:e"k



KeyFactorsSalesMargins

7,414

6,902

f International organicgrowth wasrealizedat 9% 5,282

Revenue

+3 1% f ¢ w  YQ¥alepreciationcontinuedto supporttop line growh
Growth

‘ Domesticdemandwasweak mainly due to macro conditions

2018 Q1 2018 Q4 2019 Q1

4 Highershareof Turkeysalescomparedto 4Q18 e

Gross 0 o _
] f Lowerraw material prices 31.2

‘ IncreasingT RYbasedcostsmainly due to wagehikes o0l sois0r 201900

2.2

f 100bpspositive contribution from IFRSL6

|\E/|2|r-|g-||:r)]A 9 8% ‘ White Collarwagehikes .9 E

§ Loweroperationalleveragedueto seasonality s0r soisor oo
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2019 QIPerformancelurkey
Market -11% -48% -14%

>25% MarketShare
Arcelik 1 2% Betterthanmarket | o jingPosition
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2019 Qlinternational Markets
-5.0% 0.0% 50% 10.0% 15.0% A Russisloweddown

o A Romanizhad astrongstar,
| A Brexit related pre-buying in the followedby Poland

Russia UK

A No major improvementin other
countries

Poland

Romania

Ukraine I

W. Europe

United Kingdom _

Germany |

France .

A Extended  winter season
pressuredefrigeratorsegment

Italy

Spain . .
P A Macro environment results in a

(tradedowmntrend

SouthAfrica
A Promising start contrary to

1

|
South Africa - expectations
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2019 Olinternational Performance

48% Europe 7% Africa 9% AsiaPacific

A Mid singlegrowthin hardcurrency A Sellin sales were strong and Defy A ASEANevenuerealizedatUSD31mn.

A Flatmarketsharein W. Europe  EEORIEE e fonn N 2~ A Production in Thailand reached 100K
A Shardossof Defyat retail levelin SAfrica units

A Somesharelossesn E Europe ] )
A Export to SubSahara was strong with A Salesn Pakistanincreasedoy around 15%

~50%growthin ZAR in PKRaccompaniedyprice hikes

A Limited salesto the JVin India due to
existingnventory

A Overallincreasein price index in most of
the countries

A Continuingnarketsharegainin built-in
segment

I Nbe&rbup |
2M19- Unit Market ShareChangegYoY (points) - MDA 6

0.2 0.7 0.9
I '

-0.4 07 15 ]
EU23 Total EU23 F/S EU23 B/I S. Africa Malaysia Thailand Vietnam
Mark
e 9.4 10.2 7.1 37.4 1.5 1.7 1.8
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*12M18 vs. 12M&Eoolingﬁategor)datafor Malaysig ThailandandVietnam



2019 QIRawMaterial Trends
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mmm 1Q Average Metals Price Index (Market) mmm 1Q Average Plastics Price Index (Market)

Metal PricedndexQuarterly Average- Market PlasticPricedndexQuarterly Average- Market

85 90 94 93 90 85 83 119 123 128 125 121 111 105

Source: Steel BB, St€gbis

SourceiCIS Chemical Industry News & Chemical Market Intelligence
Indexincludes CRC, HRGalvanizedSteel,StainlessSteel,Coppey Aluminium Indexincludes ABSPolystyrene Polyurethane Polypropylene
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SingerBangladesh

WhyBangladesh

A StrongDemographics
A SustaineghighGDRGrowth (CAGR6.6%in 2012-18)
A Favorableppliancemarket(verylow productpenetration)

AboutSingeBangladesh

A LeadindPositionin multiple categories
A Wideproductrange
A Extensivalistributionandsalesnetwork

A Listedin Dhakaand ChittagongStock Exchange$43% of shares
arepubliclytraded)

A 2018Salesof USD164 mn. with 12,4% EBITDAnargin
Aboutthe Deal

A USD75 mn for Retail HoldingBhold BV, which owns 57% of
SingeBangladesh

A ImpliedEVisUSD162 mn., with 8.2x EV/EBITDAultiple
A Closingsfinalizedon April 3, 2019



https://singerbd.com/corporate-info

SaledPerformance
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2019 Ql1Salesoy Region

+31% |

6,902

5.282
4,699

+39%
3,376
1,906 +16% 2,203
2018 Q1 2019 Q1

B Turkey © International

2019 Q1

5.7%
5.0%

2.3%
7.4%  21%
7.1%\ 5.2%

2.0%
0
! 3_7%13.4/0 2018 Q1
31.1%
34.0%
m Turkey Western Europe
CIS&Eastern Europe Africa
Middle East Pakistan

Other
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2019 Ql1SalesBridge

8,000 -

7,000 - 1017

306
6,000 - 297

5,282
5,000 -

4,000 -

3,376

3,000 -

2,000 -

1,000 -

TL mn 2018 Q1 TR - Organic INT - Organic INT - FX Impact

B Turkey  International Revenue Impact

2019 Q1 Organic

Currency Effect

6,902

4,699

2019 Q1

Domestic Growth 15.6% 0.0%
International Growth 9.1% 30.1%
Total Growth 11.4% 19.3%
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